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THE SOUTH WEST EDGE

ALONG THE EDGE

CONNECT WITH US

www.thesouthwestedge.com.au

Use these social media handles and hashtags
en route.

FB: @TheSouthWestEdge

IG: @thesouthwestedge
#thesouthwestedge
#TheEdge
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ABOUT THE EDGE

THE SOUTH WEST EDGE IS A TOURING ROUTE WINDING AROUND THE SOUTH
WESTERN EDGE OF WESTERN AUSTRALIA FROM PERTH TO ESPERANCE. IT
TRAVELS THROUGH WINE REGIONS, TOWERING FORESTS AND ALONG MARINE
LIFE-RICH COAST BEFORE RETURNING TO PERTH ACROSS THE OUTBACK.
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https://embed.alpacamaps.com/journey/4620e2ae-5d95-11ea-96fe-067ec0c7e8f4/default

THE SOUTH WEST EDGE

The South West Edge links
together the destinations,
attractions and businesses en
route, allowing the entire region
to compete effectively in global
tourism.

Visitors encounter some of
Australia’s greatest hits along the
way, establishing this iconic road trip
as a valuable long-term asset for the
State.

‘The Edge’ aims to drive regional
dispersal, to benefit the towns and
businesses along the route, its side
branches, and return journeys to
Perth.

It is a collaboration between three
of WA's five Regional Tourism
Organisations (RTOs): Australia’s
Golden Outback, Australia’s South
West and Destination Perth, with
funding support from the South
West Development Commission.

THE JOURNEY

The development of a three-year
Strategic Action Plan provides

a road map to propel the route
forward, position it as an iconic
road trip and drive increased
visitation and expenditure into the
regions.

It underpins activities and guides

direction for the new-look branding,

brand positioning, future marketing
campaigns and a new website with
interactive mapping to help visitors
plan the perfect road trip.

WHO’S COMING ALONG?

The main touring route heads along
‘The Edge’ from Perth or Esperance,
returning via Hyden or Kalgoorlie.
However, messaging about

The South West Edge focuses

on curating your own unique
adventure in the south western
corner of Australia.

We provide inspiration for seasonal
activities, road trip detours, multi-
day side trips and themed itineraries
to encourage travellers to disperse
further, visit more often, stay longer
and spend more.
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THE DESTINATION:
AN ICONIC ROAD TRIP

The opportunity lies in
transforming a touring route into

a marketing platform that inspires
visitors to explore and discover the
depth of the unique and authentic
Australian experiences on offer.

To achieve this is a collaborative,
inclusive, and inventive approach to
the promotion of experiences is key,
working in partnership to champion
each other and embed the drive into
our stories.

TO BECOME ICONIC, THE SOUTH WEST

EDGE NEEDS TO BE BOLD AND BRAVE,
SHOW LEADERSHIP AND BRING
EXTRAORDINARY TRAVEL COMPANIONS
ALONG THE JOURNEY.

Lucky Bay, Esperance Rottnest Island
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THE SOUTH WEST EDGE

An essence and purpose statement is a representation of what you stand for and why it

Our product positioning and strategy help define our entire product development, from brand
P P & i P P matters. Our statement evokes the sense of a road trip, and how it relates to our visitor’s thirst

identity, marketing materials, campaigns, and even how itineraries are communicated and
packaged. This breaks down and defines our very own Spirit of Adventure. for adventure.

Values represent what a business or product believes in and stand for. They are the building
blocks that should define why a product or organisation exists. Our values capture the idea

FREE ESSENCE & ;: adventure, and road tripping. Using the idea of the Spirit of Adventure we can better frame
YOURSELF PI.IR P['SE ese.
ESCAPE VALUES
VIONDER LEUNDANCE Our personality traits help to frame the tone and attitude of the communications that will

eventuate from the positioning, be it a campaign, marketing materials or brand identity.

SALT OF THE ERRTH OPEN

CALMING ENRICHING CURIOUS PERSONALITY These visitor benefits encapsulate the overarching benefits of how this road trip offers
something truly unique. Rather than highlighting benefits from certain regions, instead framing
the whole experience through the idea of how a road trip benefits the visitor’s sense of
adventure.

ALL TO YOURSELF RUSTRALIA’S GREATEST HITS
VISITOR BENEFITS
CHOOSE YOUR OUN ADVENTURE  UNSPOILT & UNTOUCHED
Our experiences provide a clear idea of what this road trip offers. These pillars communicate a
Spirit of Adventure and what The South West Edge road trip represents.
NATURE’'S FORAGE. FERST, SPECTACUL AR CULTURE & EXPERIENCES

PLAYGROUND & INDULGE SIGHTS & SCENES C(HARACTERS

EN RIUIE

ALONG THE EDGE
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CREATE CONTENT

Show travellers how you fit into a
road trip along The Edge:

- Create itineraries for must-do
activities in your area to encourage
additional overnight stays.

- Package with nearby operators and
attractions to create a single or multi-
day detours and side trips.

- Link up with similar operators along
The Edge to create a themed road trip
so visitors can travel the same tracks
with new purpose and outlook.

TAG US ON SOCIALS

USE THE LOGOS

reat Ocean Drive

UPDATE BUSINESS
LISTINGS
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https://app.hivo.com.au/shared/assets/fzYssrhbLsfiieLZa?k=mNpecM6iW0%2BQm%2FZ7AkadvspmtHvKNGXVYbSW6y6jdsg%3D
https://app.hivo.com.au/shared/collections/TuMMP964xcaDcuapZ?k=UM23rCHzNsPjRfZDNUizO60ka%2B%2FVpaApUx1%2FOL0NZrA%3D
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https://app.hivo.com.au/shared/collections/BtMF7j455eZDm5N2S?k=sFsjzoShgdnig1bcX1r0jKLAxnQZjwKVZWodoW51qNg%3D
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https://app.hivo.com.au/shared/collections/uvD7oHyXSKv72GhNf?k=%2BNTKU3gdHZHytx9Z71N%2BOOiMXEx3fw0HjmAGysC1x0s%3D
https://app.hivo.com.au/shared/collections/uvD7oHyXSKv72GhNf?k=%2BNTKU3gdHZHytx9Z71N%2BOOiMXEx3fw0HjmAGysC1x0s%3D
https://app.hivo.com.au/shared/collections/KtNfa77eKsQhfK8mf?k=9YafMs0aBhR9ekYSjnZl5F%2FA5yDdwMTCtnoerjA2t84%3D
https://app.hivo.com.au/shared/collections/KMTKW4ppaQYvCMRYH?k=mH7kCtyT1eKMN9A0318%2BQWl%2BIWU0TvYi1GwxalJZVOI%3D
https://app.hivo.com.au/shared/collections/KMTKW4ppaQYvCMRYH?k=mH7kCtyT1eKMN9A0318%2BQWl%2BIWU0TvYi1GwxalJZVOI%3D
https://app.hivo.com.au/shared/collections/bBS37ugZNicau6DSy?k=UnoUO6DiHXVop5KtTWtM1H%2Bieg9VVK%2FGn6%2Br78yIqOA%3D
https://app.hivo.com.au/shared/collections/bBS37ugZNicau6DSy?k=UnoUO6DiHXVop5KtTWtM1H%2Bieg9VVK%2FGn6%2Br78yIqOA%3D
https://app.hivo.com.au/shared/collections/BtMF7j455eZDm5N2S?k=sFsjzoShgdnig1bcX1r0jKLAxnQZjwKVZWodoW51qNg%3D
https://app.hivo.com.au/shared/collections/uvD7oHyXSKv72GhNf?k=%2BNTKU3gdHZHytx9Z71N%2BOOiMXEx3fw0HjmAGysC1x0s%3D
https://app.hivo.com.au/shared/collections/4k9Wjtu6FnwbWzbQS?k=0FF%2B5Dz0sdMvOtCEXnCm3ACFnW8ZAnYMyb5IHznYRf4%3D
https://app.hivo.com.au/shared/collections/bBS37ugZNicau6DSy?k=UnoUO6DiHXVop5KtTWtM1H%2Bieg9VVK%2FGn6%2Br78yIqOA%3D
https://app.hivo.com.au/shared/collections/KMTKW4ppaQYvCMRYH?k=mH7kCtyT1eKMN9A0318%2BQWl%2BIWU0TvYi1GwxalJZVOI%3D

Local businesses supply the
ingredients for an epic road trip and
make on-the-ground connections
for travellers, moving them from
one adventure to the next.

Get in touch with your Regional
Tourism Organisation for more
information on The South West Edge.

Australia’s South West CEO
Catrin Allsop

E: ceo@australiassouthwest.com
P:+61 89791 9197

Australia’s Golden Outback CEO
Marcus Falconer

E: ceo@goldenoutback.com
P:+61 8 9325 1511

Destination Perth CEO
Tracey Cinavas-Prosser

E: ceo@experienceperth.com
P:+61 89321 9120
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THE SOUTH WEST EDGE
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